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Reach Gaming 

Audiences Through 

Predictive Audiences
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Agenda

I N T R O D U C T I O N S P R E D I C T I V E  
A U D I E N C E S  
R E F R E S H E R

P A R T N E R  D AT A 
A S S E T S  A N D  

S E G M E N T S

Q & A
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Panelists

Colan Neese
V I C E  P R E S I D E N T,

B U S I N E S S  D E V E L O P M E N T

Angela Rodriguez
V I C E  P R E S I D E N T,

A C T I V A T I O N  S O L U T I O N S
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Male, 21+

Loves cooking content

Safe from High Risk COVID-19 

Content

BRAND SAFETY

• Brand Safety Filters

• Brand Suitability filters

CONTEXTUAL RELEVANCE

• IAB Categories & Sub-

Categories

• Custom Keywords and 

Phrases

PREDICTIVE AUDIENCES

• TV/OTT viewers

• Personas

• Partner Audiences

COOKIE-FREE DEMOS

• Age/Gender

• Legal Drinking Age 

(LDA)

Build contextual targets based on: Activate targets on: 

CONTEXTUAL TARGET

Contextual targeting for a cookie-less world

DISPLAY

Based on content of 

the page

VIDEO

Based on audio AND 

visual content of the 

video

CONNECTED TV

Based on audio AND 

visual content of the 

video

PODCASTS

Based on audio content 

of the podcast
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Predictive Audiences
A crosswalk between deterministic behaviors and privacy-friendly contextual signals 

700+  PR E DI C T I V E  

AUDI E NC E S

Natural language processing, 

machine learning and AI connect 

high-value 1st party audiences 

to privacy-friendly 

contextual signals

CTV

DIGITAL

MOBILE

PODCAST
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Superior methodologies for maintaining audience targeting 
tactics in a cookie-free world

C O N T E X T U A L
Second-largest content 

crawler with proprietary AI

S E E D  S E T
Consumer behaviors from 

industry-leading providers

PA N E L S
Comscore’s best-in-class digital, 

mobile, TV & WiFi panels

C O O K I E - F R E E
Predictive Audiences
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P R E D I C T I V E  

A U D I E N C E  

Unique formula 
F O R  E A C H  

P R E D I C T I V E  A U D I E N C E

C R A W L E R  A N A LY S I S  O F  

D I G I T A L  C O N S U M P T I O N

350,000
C AT E G O R I E S

T A R G E T  A U D I E N C E  

( S E E D  S E T )

Predictive Audience: How it Works

Young Moms

Heavy Streamers

Minecraft Players

Early Adopters

Sports Fans
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Predictive Audiences Suite

*Coming soon

C OM S C OR E PAR T NE R S

DEMOGRAPHICS

CTV/TV VIEWERSHIP

OTT/GAMING

PERSONAS

B2B

FINANCIAL

AUTOMOTIVE

LOCATION

LIFESTYLE

GAMING

RETAIL*

POLITICAL*

And more coming soon…
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P R E D I C T I V E  AU D I E N C E S
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MULTIPLAYER GAME GENRE 

PLAYERS

INVENTORY FLAGGED 

AS MULTIPLAYER GAMERS 

AND AD SERVED

Predictive Audience: How it Works

CRAWLER 

ANALYSIS

WHAT MULTIPLAYER 

GAMERS CONSUME 

DIGITALLY

Online 

Content

Online Content

Topical Category Index

Aerodynamics 130

Action Video Games 212

Celebrity Fragrances 280

Dog Sled Races 90

Energy Drinks 275

Home Improvement 113

Internet Memes 190

Korean Cuisine 139

Marvel Comics 167

Mountain Biking 180

Personal Finance 148

Stamp Collecting 85

Video Game Culture 182

Yamaha Motorcycles 125

Video Gaming::
Action Video 
Games

Shopping::
Celebrity 
Fragrances

Food & Drink::
Energy Drinks

Comedy::
Internet Memes

Comics::
Marvel Comics

Sports::
Mountain Biking

Video Gaming::
Video Game 
Culture

TARGET ON DESKTOP, 

MOBILE AND CTV

DSP
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Spiketrap Segments

G A M E S

Among Us

Fortnite

Minecraft

G E N R E

Adventure

Battle Royale

Fighting

FPS

Indie

MMO

Multiplayer

Roleplaying

P E R S O N A S

Art Collectors

Competitors

eSports Fans

Pathfinders

Sandbox Creators

Social Gamer

Solo Challengers

Story Seekers

Trend Chasers
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O C TO B E R  1 3 @ 2  P M  E T

U P C O M I N G  C O M S C O R E  W E B I N A R  

2 0 2 1

State of 
Gaming

Paul Wright
C O M S C O R E

Ian Essling
C O M S C O R E




